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innovatsion faoliyatning natijasi hisoblanadi va innovatsion faoliyat natijalarining
quyidagi ko‘rinishlaridan biri sifatida talqin etish mumkin [3].
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SPECIFIC FEATURES OF CONSUMER DEMAND IN PRODUCT
QUALITY MANAGEMENT IN INDUSTRIAL ENTERPRISES

Baytanov Uralboy Mirakul ugli
Teacher at Jizzakh Polytechnic
| nstituti

Annotation. The article examines in detail the specific aspects of consumer demand
in quality management in food manufacturing enterprises. The article also presents and
analyzes the Food Index, scientific research of international organizations related to
quality management today, and data related to the food industry.

Keywords: Food industry, quality management, consumer demand, food products,
international organizations.

In today's era of economic fluctuations, the stable operation of industrial enterprises,
including food industry enterprises, is directly related to the quality of the products they
produce. Therefore, product quality is measured by the extent to which it meets the
interests and requirements of consumers. In the conditions of a modern market economy,
consumers place high demands not only on the functional properties of food products, but
also on their safety for humans, reliability and direct aesthetic appearance. Therefore, it is
important to study and analyze the specific features of modern consumer demand in order
to improve product quality management practices in food manufacturing enterprises.

29



XALQARO ILMIY-AMALIY KONFERENSIYA
“SUN’1Y INTELLEKT DAVRIDA MILLITY O‘ZLIKNI ANGLASH: TURON
TARIXIY MEROSI VA ZAMONAVIY RIVOJLANISH”. JIZZAX 4.04.2026

Research on quality management in industrial enterprises shows that price volatility,
supply chain disruptions, and unexpected climate changes in the global food industry
market are affecting consumer needs and behavior [1].

While food prices appear to have stabilized after peaking in global food prices in
2022, economic and political conflicts between countries are now gradually disrupting
this stability. However, consumer perceptions of product quality are becoming more
complex [2].

Consumer demand is an economic category that expresses the quantity of goods and
services that consumers are willing and able to purchase at a given price level and during
a given period of time. In classical economic theory, the law of demand states an inverse
relationship between price and quantity [3].

Tablel
Specific aspects of consumer demand for food products

Feature Content
Demand Food is an integral part of human life. Even
stability when prices rise sharply, there is always demand.
Periodicity and Food demand becomes daily, weekly, and
personality seasonal. Consumer behavior is shaped by habits.
Price, safety, taste, smell, appearance, and other
Multidimensional factors simultaneously influence demand formation.
Sociocultural Demand is formed under the influence of
conditioning national traditions, customs, and the media.
Increased As consumers gain access to information, their
quality sensitivity | demands for product quality increase significantly.
I.)1rect. The quality of food products can pose a greater
connection with :
. threat to human life than other types of products.
human life

From the data in the table above, it can be seen that the demand for food products
has a number of unique characteristics, unlike other goods.

Today, a number of major international organizations are actively conducting
research in the field of food quality and consumer demand. Their activities are mainly
aimed at ensuring food safety, developing quality standards, and protecting consumer
interests.

Industrial enterprises, especially food manufacturers, cannot effectively develop a
quality management system without a thorough analysis of consumer demand. Research
conducted by the World Health Organization and the Food and Agriculture Organization
has radically expanded the scope of quality requirements [4]. Therefore, in-depth study of
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the specifics of consumer demand and its integration into the quality management system
is a pressing problem today.

Table 2
Resear ch by international organizations on food quality and consumer demand
Inte_rnat_|on Research area Expected practical result
al organization
FAO/WHO Development of : : .
. ) Integrating national quality
Codex international food s :
: ) standards with international norms
Alimentarius standards
o Enterprises formulate pricing
FAO (FFPI) Mor{ltopng the strategies and raw material
food price index
procurement plans
wio | ooty | Imlemening e HACCE
INFOSAN network 4 S'ICIIE Aoy
controls
International . . ...
ISOTC 34 | Committee for Food mana efrjleerrﬁféc2‘ftleomn,i?rllldll;$§niggon
Standardization & y P
Food inflation Developing economic policies
World bank and consumer to ensure food security in low-
purchasing power income groups

Codex Alimentarius standards cover the following dimensions of consumer demand:
food hygiene; additives and contaminants; pesticide and veterinary drug residues; product
labeling and presentation; methods of analysis and sampling. In 2024, Codex expanded
its activities and adopted new guidelines for the provision of information on packaged
food products offered through e-commerce.

The FAO Food Price Index (FFPI) is an indicator reflecting the prices of 24
agricultural commodities traded on international markets, with the average for 2014-2016
being taken as 100 points [5].

In 2022, the index reached a historic high of 159.7 points due to supply chain
disruptions caused by the Russia-Ukraine war. The index then fell to 124.7 points in
2023. This figure represents a decline of approximately 14 percent compared to 2022 [6].
In 2024, an average decline of 2.1 percent was recorded, but segment prices such as
vegetable oil and dairy products continued to increase.

The dynamics of the food price index show that price volatility is significantly
changing consumer behavior, leading to a reassessment of the quality-price relationship
in product selection. During the price peak in 2022, low-income consumers in developing
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countries, including Uzbekistan, began to focus exclusively on price, as opposed to
quality.

In conclusion, in-depth study of the specifics of consumer demand and its
integration into the quality management system is a prerequisite for the sustainable
development, competitiveness, and successful operation of Uzbek food industry
enterprises in the international market.
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SUN’LY INTELLEKT VA IJTIMOIY-GUMANITAR FANLAR: O‘ZARO
BOG‘LIQLIK VA RIVOJLANISH ISTIQBOLLARI

Guliston  davlat  universiteti.
ljtimoiy fanlar kafedras v.b
dotsenti Amanov G.A.

Falsafa  yonalishi 1-bosgich
talabas

Abdusalomova Rohiya
Abdumomin gizi

Annotatsiya: Ushbu maqolada sun’iy intellekt va ijtimoiy-gumanitar fanlar hamda
ular o‘rtasidagi o‘zaro bog‘liglik va rivojlanish istigbollari haqida so‘z yuritilgan.

Kalit so‘zlar: Sun’iy intellekt, Lingvistika va sun’iy intellekt, chatbotlar,
avtomatik tarjima tizimlari, texnologiya, taraqqiyot, tafakkur, dunyoqarash, strategiya,
ilm-fan, texnika, yangilik, loyiha, innovatsiya, ixtiro, modernizatsiya.

Bugungi kunda sun’iy intellekt texnologiyalari jamiyat hayotining barcha
sohalariga jadal kirib bormoqda. U faqat texnik yoki axborot texnologiyalari doirasida
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